We work best with brands who understand that social matters,

but need a hand with the ever-changing social media landscape
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Client Spotlight: Leica Camera

Strategy, Content Production, & Social Media Management

Between April 2010 — Nov. 2015, we
@ Lecassysie (BA) achieved the following milestones with
& Leica:

e 1 Million G+ Followers
* 300,000 Fans on Facebook

* 1,000 Blog Posts; 15 Videos

Produced

Leica 2014

Holiday Gift Guide * 140,000 Followers on Pinterest

e 1 Million Leica Camera Blog
Pageviews

* 100,000 Followers on Instagram

e 100,000 followers on Twitter

* 15 million photo views on Flickr

© Sociality Squared



Client: FitStar (FitBit)

Strategy, Content Production, & Social Media Management
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) 3O-DAY FITNESS CHALLENGE

SPRING *Social drives 1 out of 3
FITNESS NEW USsers.

" cunience ¢
*S2 doubled the client’s

Twitter followers in one
month with a special
“Spring into Fitness”
campaign.

1-YEAR ANNIVERSARY
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FitStar Personal Trainer App and the amazing commenty
L ST e FaStars wha make it ha "F." M-

Since launching on the App Store, FitStar has surpassed

1 MILLION DOWNLOADS

and has been downlpaded in over

150 COUNTRIES

© Sociality Squared



Client: Dolphin Browser

Strategy, Content Production, & Social Media Management

*Grew Facebook fans from
500k to 1IMM in H1 2015
with aggressive and
strategic Like Ads

. your colorful browser

*Design Your Dolphin
Campaign generated over

A i ibRo Ul 250 user-submitted

., | e | 1 MILLION artwork entries and over

- e "FACEBOOK FANS 95k new Facebook fans
T | = S A B8 through campaign-related
o - like ads.
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Client: Popcorn, Indiana

Strategy, Content Production, & Social Media Management

* Grew the Popcorn, Indiana
19 Facebook fan base by 11% and

LIVE TWITTER CHAT its T'witter following 25% in
‘w the first 6 months
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* Hosted two live Twitter watch
parties and live-tweeted a food
conference. Generating both
social buzz and hundreds of
organic followers.

(4) FOLOW PORCORN, TNERRNA O 1T ARAM

(@) PIST & PHOTO OF WHRE YOURE TRNG
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(3) THG YOR PHOTO WITH SR PCTRA
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Client: SAMPLEIt

Strategy, Content Production, & Social Media Management

SAMPLE®

Ntfgpsgopes L *Starting from scratch, S2

build up SAMPLEIit’s
social media, online
presence and tone of
brand voice.

ALIANA GALAN

*During the course of 1

#SAMPLE (app
'~ GCoodd

g . grew from O to nearly
L. i .. / 30,000.

© Sociality Squared
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Contact for more information:
rockout@socialitysquared.com




